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This research aimed to discover the partially and simultaneous influence of 
marketing cost and marketing turnover toward the company performance.  
The method was quantitative by using seconder data consisted of marketing 
cost report, marketing turnover, and total assets of PT. Perusahaan 
Perdagangan Indonesia (Persero), branch of Gorontalo. The data was 
analyzed by path analysis technique, and was processed by SPSS 13.0 
program. 
 
The result proved that partially, the marketing cost had a significant 
connection with the marketing turnover, while only the marketing turnover had 
the influence toward company performance. Simultaneously, the marketing 
cost and the marketing turnover influenced the company performance.  
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