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ABSTRAK

Zulkifli Zean Sunge. 931 411 007. 2016. Pengaruh Reputasi
Merek Terhadap Loyalitas Nasabah PT. Bank Panin, Tbk
Cabang Gorontalo. Skripsi Program Studi S1 Akuntansi,
Jurusan Akuntansi, Fakultas Ekonomi. Universitas Negeri
Gorontalo, dibawah bimbingan prof. Dr. Asna Aneta, M.Si dan
Dr. Yanti Aneta, S.Pd, M.Si

Penelitian ini bertujuan untuk mengetahui pengaruh reputasi
merek terhadap loyalitas nasabah PT.Bank Panin, Tbk Cabang
Gorontalo. Data dalam penelitian ini didapatkan dengan
menggunakan data primer. Sampel yang digunakan sebanyak
90 nasabah, jumlah sampel penelitian ini ditentukan dengan
menggunakan metode accidental sampling. Analisis data
menggunakan bantuan program SPSS (17).

Hasil penelitian ini menunjukan bahwa secara pengujian parsial
reputasi merek berpengaruh signifikan terhadap loyalitas
nasabah pada Bank Panin, Tbk Cabang Gorontalo. Sementara
itu, hasil pengujian koefisien determinasi bahwa variabel
Reputasi Merek mampu mempengaruhi Loyalitas Nasabah PT.
Bank Panin, Tbk Cabang Gorontalo karena memiliki nilai
koefisien determinasi yang cukup besar 57,1%.

Kata Kunci: reputasi merek, loyalitas nasabah
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ABSTRACT

Zulkifli Zean Sunge. 931 411 007. 2016. The Influence of Brand
Reputation toward Costumer's Loyalty of PT. Bank Panin, Tbk Branch of
Gorontalo. Skripsi Bachelor Study Program of Accounting. Department of
Accounting, Faculty of Economy, Gorontalo State University, Principal
supervisor is Prof. Dr. Hj. Asna Aneta, M. Si and Co-supervisor is Dr. Yanti
Aneta, S.Pd. M.Si

This research aims at investigating the Influence of Brand Reputation
toward costumer's loyalty of PT. Bank Panin, Tbk Branch of Gorontalo.
The data in this research obtain by using primary data. The sample use in
this research are 95 costumers, the total of sample is determine by using
accidental sampling. The analysis data is using assistent of SPSS
program (17).

The research findings show that partially brand reputation has influence
significant toward costumer's loyalty of PT. Bank Panin, Tbk branch of
Gorontalo. Whereas, the coefficient determination test variable brand
reputation can influence loyalty costumers of PT. Bank Panin, Tbk branch
of Gorontalo because it has high enough '
as much as 57,%.

Keywords: Brand Reputation, Cos
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