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ABSTRAK

Fatmah Lateka. NIM 931 412 212 . 2016. Pengaruh Strategi Marketing Mix Terhadap
Keputusan Pembelian Konsumen Pada PT Sinar Galesong Pratama Cabang Gorontalo.
Skripsi. Program Studi S1 Manajemen, Jurusan Manajemen, Fakultas Ekonomi,
Universitas Negeri Gorontalo. Hais Dama, SE, M.Si Selaku Pembimbing | dan Idham
Masri Ishak,S.E, M.Si selaku Pembimbing II.

Penelitian ini bertujuan untuk menguji pengaruh marketing mix terhadap keputusan
pembelian konsumen pada PT Sinar Galesong Gorontalo. Tehnik pengumpulan data
dalam penelitian ini melalui dukumentasi, observasi dan kuesioner. Penelitian ini
menggunakan empat variable yaitu variable bebas (independen) yang terdiri dari
Produk (X1), Harga (X>), Distribusi (X3), Promosi (X,) dan variable terkaitnya (dependen)
adalah keputusan pembeli (Y). data dianalisis degan mengunakan regresi linear
berganda.

Adapun hasil penelitian menunjukan analisis berganda yaitu, Y = a+1X; — B2X2 - BsX3—
BsX4 + € Y = 4,193 + 0,599X; + 0,815X, +1,308X3 +0,703X4 + €0.05. hasil uji t
menunjukan bahwa untuk variabel bauran produk (X;) berpengaruh positif signifikan
terhadap keputusan pembelian. Harga (X;) berpengaruh positif signifikan terhadap
keputusan pembelian. Distribusi (X3) berpengaruh positif signifikan terhadap keputusan
pembelian. Promosi (X,) berpengaruh positif signifikan terhadap keputusan pembelian.
Hasil uji F menujukan bahwa fariabel bebas secara bersama-sama berpengaruh positif
signifikan terhdap keputusan pembelian Pada PT Sinar Galesong Pratama Cabang
Gorontalo, dimana nilai Friwng > Fabe = 23,506 > 2,51. Koefisien determinasi (R?)
menujukan besarnya kontribusi 0,588 atau 58.8% keputusan pembeli dipengaruhi oleh
marketing mix yang terdiri dari bauran produk, harga, lokasi, dan promosi, sedangkan
sisanya yaitu 41,2% beberapa kontribusi dari faktor-faktor lain yang tidak diteliti dalam
penelitian ini.

Kata Kunci: Produk, Bauran Harga, Bauran Lokasi, Bauran Promosi, Keputusan
Pembelian
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ABSTRACT

Fatmah Lateka. STUDENT ID 931 412 212. 2016. The Influence of
Combination Marketing Strategy towards the Consumer Purchasing Decision
in PT Sinar Galesong Pratama, Branch of Gorontalo. Skripsi. Bachelor Study
Program of Management, Department of Management, Faculty of Economics,
and State University of Gorontalo. Principal Supervisor is Hais Dama, SE,
M.Si and Co-Supervisor is [dham Masri Ishak, S.E, M.Si

This research aimed at examining the Influence of combination
marketing strategy toward the consumer purchasing decision in PT Sinar
Galesong Pratama, branch of Gorontalo. Technique of data collection used
questionnaire, observation and documentation. This research used four
variables as well as independent variable consisted of product (X), Price
(X2), Distribution (X3), Promotion (Xs) and dependent variable was the
consumer decision (Y). The data analysis used multiple linear regressions.

The result of multiple analyses by examining the t test result proved
that combination product (Xs)variable was positively and significantly
influenced the purchasing decision. Price (Xz) was positively and significantly
influenced the purchasing decision. Distribution (Xs) was positively and
significantly influenced the purchasing decision. Promotion (X4) was positively
and significantly influenced the purchasing decision. The result of examining
F test result showed that independent variables were positively and
significantly influenced the purchasing decision in PT Sinar Galesong
Pratama, branch of Gorontalo, in which the value of Feount > Frale- Coefficient
determination (R? showed the contribution 0.588 or 58.8% consumer
decision influenced by combination marketing which consisted of combination
product, price, location and promotion, while the rest of 41,2% were
contribute from another factor which was not included in this analysis.-
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