CHAPTER 5

This chapter discussed about the conclusion and the recommendation based on the research.

Conclusion

In this study there are 20 data taken from twitter posts and the replay or comment on
the latest 2018 to current 2019. The data described on the research finding. The result of this

study is clearly described on table 2.

No | Types of Slang Appearance
1 Society Slang 13 times

2 Public House Slang 3 times

3 Cockney Slang 1time

4 Theatre Slang 1time

5 Parliament and Politics Slang 1time

6 Workmen’s Slang 1 time

Society slang is the most used slang on twitter by its 13 appearances out of 20
collected data. Then, there is Public House Slang with 3 data collected. Then Cockney slang,
Theatre slang, Political slang and Workmen’s slang with the same frequencies of appearance
(1 time each). Although Partridge “Slang Today and Yesterday” (1954) has 25 types of
slang, but out of 20 data in this research there are only 6 types of slang has found. Society
slang is type of slang that use by some social group and then they use it as a property of the
group and define them into certain way (Partridge, 1933). Society slang is a common use

slang that related to the society. Moreover, this society slang is the most use slang on twitter.



Suggestion

This research probably can be one pilot study or reference for students of English
Department who need to learn linguistics particularly slang. Also for students who would like
to have a study or deep research about the related topic. This study also can be used as
reference for the educators who need more information about slang. In addition, the other
Department also can have this study as one of the additional information or also reference

towards the topic that analyzed in.

The more references the more knowledge can be found. So, for that researcher
suggest the reader to have more knowledge related to study by other references too. The
researcher truly hopes that this research will be useful for the improvement of literature

especially slang in English Department of State University of Gorontalo.
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