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ABSTRAK

Sitty Chairunnisya. 931 416 054. 2020. Pengaruh Brand Competence Dan
Brand Credibility Terhadap Trust In Brand Pada Produk Smartphone Merk
Xiaomi di PT. Istana Surya Berkah Kota Gorontalo. Skripsi Program Studi
S1 Manajemen, Jurusan Manajemen, Fakultas Ekonomi. Universitas Negeri
Gorontalo, dibawah bimbingan Ibu Tineke Wolok, S.T.,M.M selaku

pembimbing 1 dan Ibu Zulfia K Abdussamad, S.E.,ML.Si selaku
pembimbing 2.

Penelitian ini bertujuan untuk mengetahui Pengaruh Brand Competence dan
Brand Credibility terhadap Trust In Brand Pada Produk Smartphone Merk
Xiaomi di PT. Istana Surya Berkah Kota Gorontalo. Pengumpulan data
dalam penelitian ini dilakukan dengan kuesioner. Adapun jumlah sampel

sebanyak 100 orang konsumen. Analisis data dalam penelitian ini yakni
analisis kuantitatif inferensial regresi berganda.

Hasil Penelitian menunjukan bahwa (1) Brand competence berpengaruh
positif dan signifikan terhadap trust in brand pada Smartphone merk Xiaomi
di PT. Istana Surya Berkah Kota Gorontalo dengan nilai determinan sebesar
31,50%. Makna dari koefisien positif menunjukan bahwa brand competence
memberikan dampak yang baik dalam peningkatan trust in brand
Smartphone merk Xiaomi. (2) Brand credibility berpengaruh positif dan
signifikan terhadap trust in brand pada Smartphone merk Xiaomi di PT.
Istana Surya Berkah Kota Gorontalo dengan nilai determinan sebesar
23,70%. Makna dari koefisien positif menunjukan bahwa semakin baik
brand credibility maka akan semakin tinggi pula Trust in Brand dari
Smartphone merk Xiaomi di PT. Istana Surya Berkah Kota Gorontalo. (3)
Brand competence dan brand credibility secara bersama-sama berpengaruh
positif dan signifikan terhadap trust in brand pada Smartphone merk Xiaomi
di PT. Istana Surya Berkah Kota Gorontalo dengan nilai determinan sebesar
55,20%. Sedangkan sisanya sebesar 44,80% dapat dijelaskan oleh variabel
lain yang tidak diteliti dalam penelitian ini seperti kualitas produk, harga,
layanan purna jual, promosi dan faktor dari dalam diri konsumen. Sehingga
dapat dikatakan bahwa adanya kemampuan yang baik dari brand competence

dan brand credibility dalam meningkatkan trust in brand pada Smartphone
merk Xiaomi di PT. Istana Surya Berkah Kota Gorontalo
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ABSTRACT

Sitty Chairunnisya. 931 416 054. 2020. 7he Impact of Brand Competence and
Brand Credibility on Trust in Brand in Xiaomi Smariphone Products at PT. Istana
Surya Berkah in Gorontalo City. Undergraduate Thesis. Bachelor’s Degree Program
in Management, Department of Management, Faculty of Economics, State University
of Gorontalo. The principal supervisor is Tineke Wolok, S.T., M.M., and the co-
supervisor is Zulfia K. Abdussamad, S.E., M.Si.

The research aims to find out the Impact of Brand Competence and Brand Credibility
on Trust in Brand for Xiaomi Smartphone Products at PT. Istana Surya Berkah in
Gorontalo City. The research data are collected by employing questionnaire, and 100
consumers are determined to be the research samples. The data analysis uses multiple
regression-inferential quantitative analysis.

The research findings show that: (1) the brand competence impacts the trust in brand
for Xiaomi Smartphone at PT. Istana Surya Berkah in Gorontalo City positively and
significantly with a determinant value of 31.50%. The positive coefficient indicates
that the brand competence owns a good impact in improving the trust in brand for
Xiaomi Smartphone, (2) the brand credibility impacts the trust in brand for Xiaomi
Smartphone at PT. Istana Surya Berkah in Gorontalo City positively and significantly
with a determinant value of 23.70%. The positive coefficient indicates that the better
the brand credibility, the higher the trust in brand for Xiaomi Smartphone at PT.
Istana Surya Berkah in Gorontalo City, (3) the brand competence and brand
credibility, simultaneously, impact the trust in brand in Xiaomi Smartphone at PT.
Istana Surya Berkah in Gorontalo City positively and significantly with a determinant
value of 55.20%. Meanwhile, the rest 44.80% can be elucidated by other vanables
excluded in this research such as product quality, pric 1 i
and internal factor of consumer. Therefore, it con
brand competence and brand credibility in i
Smartphone at PT. Istana Surya Berkah in Gorf
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